Sponsorship Guidelines for Student Groups

The purpose of this ‘Guide to Sponsorship is to provide Student Groups with a framework that gives an idea of the processes involved in successfully attracting and retaining sponsorship relationships. The guidelines were not established to restrict the ability of student groups to source sponsorship deals but to ensure that all approaches are conducted in a professional manner and reflect the corporate good as well as the individual organizational needs.  If any Student Group is in doubt about how the framework is implemented then contact should be made with the staff in Campus Activities & Program.

GUIDELINES:
All student groups seeking sponsorship are expected to adhere to these guidelines when considering approaching potential sponsors.  Student groups have the authority to seek and negotiate sponsorship within these prescribed guidelines. They do not have the authority to offer the name of the University for use by a sponsor. 

Sponsorship by companies promoting the following is prohibited:

1.  
Alcohol*

2.  
Tobacco

3. 
Any organization that does not adhere to the university policy on discriminatory conduct (http://Policy.uncg.edu/discriminatory_conduct/)
4.    Organization/Entity that operates in direct competition with University provided service without prior specific approval of University department that provides said service. (Student Housing, Fitness Therapy, Massage Therapy)
Student groups have no authority to enter into contracts obligating the university or giving the sponsor any control over the affairs of the organization. 
All monies received by student groups, must be deposited with the Business Manager in the Campus Activities & Programs Office in the EUC. 
Each student organization will work with the CAP staff advisor to maintain a register, identifying the sponsor and valuing in-kind and cash based arrangements that will be updated at least once annually. This register will be used as an information guide to prevent student groups from approaching the same potential sponsor individually and to identify sponsor affiliations with clubs.
· If a student group wishes to seek sponsorship from a donor/company that has already been targeted by another student group, the primary contact that initially established the relationship should be approved before any contact is made.
Student Groups should not assume that sponsorships are renewable.  Therefore, an updated Sponsorship Approval Request Form must be completed each year for all sponsors, unless specified in an approved written agreement.
